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~ HCP segmentation engine built for pharma
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UPLYTIC/HCP HELPS YOU ACCURATELY PREDICT PHYSICIAN BEHAVIORS

NOW YOU CAN FINALLY TELL WHICH TACTICS

ARE DRIVING PRESCRIPTIONS

= Real time, on demand analysis when you need it.

£ We help you understand complex data relationships.

£ We give you the answers hiaden in your data.

« And we do this utilizing your existing data sets.
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Uplytic has developed a unique set of
algorithms that are constantly improving
through a machine learning optimization
process to allow your sales and marketing

teams to make better decisions and Ma"aegneedt::';rke“

deliver measurable results. Digital Promotion

Rx Data
CRM

Speaker Programs

Combining data can lead to very powerful insights, however small differences |
meaning or the inclusion of noisy data can completely eliminate the value of you
analytics. Uplytic includes a data integration layer to prepare your data for analysis.

The Uplytic analytics layer uses rep tactics / interactions and the resulting outcomes
(Rx data) to create our predictive models. These models identify the most etfective
tactics for your sales and marketing teams.

YOUR HCPS

Ultimately, we turn insights into actions - not simply more analytics dashboards.
Uplytic delivers real, measurable value through action recommendations within
your existing CRM / SFA tools.

No sales process disruption, no administrative burden, no interpreting complex
analytics reports - just actionable recommendations that drive your results.

See how Uplytic/HCP quickly and simply delivers an accurate view ot HCP behaviors
to your sales and marketing teams.
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